
TACTIC 3: Resume on Ning

Resume can be found on the North Texas Advertsing group page on Nining

TACTIC 4: FACEBOOK GROUP
Put your right hand in!

http://www.facebook.com/home.php?#/group.php?gid=36226242290



TACTIC 5: BECOME MY FAN ON FACEBOOK

http://www.facebook.com/home.php?#/pages/Rikki-Spacy/35998831949?ref=ts

TACTIC 6: LINKEDIN PROFILE
(DOWNLOADED VERSION TO FOLLOW ON NEXT PAGE)



Rikki Spacy
Student at University of North Texas
rls0242@unt.edu

Summary
I'm eager to start working in the field I love. The idea of being overwhelmingly busy with creative work
is thrilling. I just want to spend my life selling fantasy to the masses in the form of dish washing
detergent and processed cheese slices.

Education
University of North Texas
2006 - 2009

Honors and Awards
Virginia State DECA Competitor 2005-2006
Hayfield Secondary Marketing Student of the Year 2006
8 time varsity letter winner 2002-2006

Interests
design technology. reading design blogs, reading magazines, searching for new music, being
outdoors
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Rikki Spacy
Student at University of North Texas
rls0242@unt.edu

Contact Rikki on LinkedIn
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http://www.linkedin.com/profile?viewProfile=&key=35400320&authToken=IBOl&authType=name


Professional: Michael Garrett 
Title: Creative Consultant for Texas Loves Children Inc. 
A.
1.	 Having a solid portfolio is crucial to getting work. 
2.	 You have to be able to handle criticism. 
3.	 Expose yourself to as much media as possible. 
4.	 It is important to try to see the world from many different 
	 perspectives.
5.	 Develop several different voices for writing different types of copy. 

B.
1.	 He gives clients lots of options. 
2.	 He considers current trends in the field. 
3.	 He doesn’t take criticism personally.
	 “Your work is not you,” he said. 
4.	 He uses an editing eye. 
5.	 He’s willing to compromise with his client to create something that 	
	 they can both appreciate. 
C. 
1.	 Advanced computer skills
2.	 Being able to quickly utilize the internet
3.	 Being able to present a message simply 
4.	 Keeping what that audience wants in mind
5.	 Being able to find and use images to tell a story

D. Michael said that Texas Loves Children Inc. has two distinct groups that 
it targets. One is on a national level and the other is local (Texas). The 
way the company is branded varies slightly between the two. He says 
that even though the target markets are different, it’s important  for him 
to keep the mission consistent. 

About planning he said, “Most of my job is planning.”




