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Why Does Social Media Matter ?
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Why Does Social Media Matter ?

| t 0s Where the Peopl e .

S 75% of Australian online adults now

use social technologies
50% are members of a social network
25% create their own content

SourceAustralian Adult Social Technographics® Revealed, Forrester; Novembe



Why Does Social Media Matter

Trust Is Shifting

US 81%
ww 70%

Word of Mouth

Editorial 56%
55%

Advertising 55%

D 59%
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Why Does Social Media Matter ?
Content is Consumed Differently
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Why Does Social Media Matter ?

Search is the New Home Page
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