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* +$250,000: 6%

*  $100,000-$249,000: 14%

*  $75,000-$99,999: 4%

*  $50,000-$74,999: 9%

*  $25,000-$49,999: 9%

*  $10,000-$24,999: 20%

*  Less than $10,000: 18%

*  Did not invest in 2008: 16%

Source: 2009 Folio: B-to-B CEO Survey

How Much Did B-to-B Publishers 

Invest In New Technology In 2008? 



How Much Did Consumer Publishers 

Invest In New Technology In 2008? 

+$250,000: 9%

$100,000-$249,000: 8%

$75,000-$99,999: 5%

$50,000-$74,999: 6%

$25,000-$49,999: 8%

$10,000-$24,999: 16%

Less than $10,000: 25%

Did not invest in 2008: 18% 

Source: 2009 Folio: Consumer CEO Survey



Which E-Media Products Are You 

Generating Revenue From? 

Source: 2009 Folio: E-Media Survey



2 Core Beliefs:

Media consumption has forever changed & continues to evolve.

Marketers must have increasing ROI to justify marketing investment.

Core values: 

Embrace technology 

Enable participation 

Lead not bleed technology applications 

Eliminate risk for customer to participate

Content is not just regurgitated print material



Video Engineering Exchange Widgets/Calculators

Building Revenue Using New Tools



Sponsored channels to lead generation.

Open Video Platform Custom Delivery Advertiser Lead Reporting

Related Call to Action

Scaling Video


