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The hows and whys of
writing for blogs

. . .OR. . .

How too rite gooder blogs
then anywon elts.
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Agenda

Style and Structure

Search Engine Optimization

Why bother?

USA Today: % of HS seniors performing at or 
above basic reading level:
• 1992 – 80%
• 2005 – 73%

Journal of Marketing readability scores
• 81 award winning and 81 losing academic articles.
• Lower (better) readability scores (grade 12) won 

awards, Higher (more difficult) scores (grade 21) lost.
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Bad writing stands out

Bad writing looks like this

“The Governing Body are agreeing this budget as 
the financial mechanism to support the education 
priorities of the school as identified in the School 
Development Plan and will adhere to the best 
value principles in spending its school funding 
allocation.”

Translation: The Governors approve this plan.
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Good writing is…

Clear.
Concise.
Precise.
Understandable.
Interesting.

6 Simple Rules of Writing Well
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Simple Rules of Writing Well

1. Be clear.

For sale: baby shoes, never used.

—Ernest Hemingway short story

Simple Rules of Writing Well

2. Use short words.

Use short paragraphs.
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Simple Rules of Writing Well

3. Do not overwrite.

Simple Rules of Writing Well

4. Omit needless words.

� At this point in time = Now

� Utilize = Use

� Leverage = Use

� Individuals under 12 = Children
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Simple Rules of Writing Well

5. First, revise your text. Then rewrite it to fit your 
needs.

5. First, revise your text, then rewrite it.
5. Revise and rewrite.

Simple Rules of Writing Well

6. Get rid of adjectives and adverbs.

Erik carefully explained his novel idea to his 
children, who listened attentively.

becomes

Erik explained his idea to his children.
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Write for a newspaper

Write for a clever 12-year-old.
Inverted pyramid.
Don’t bury the lede.

Yes, I spelled “lede” correctly.
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Writing Clarity Index

The Writing Clarity Index

1. Take a sample of 200 words.
2. Count # of sentences.
3. Divide # of words by # of sentences.

(words � sentences = WPS)
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The Writing Clarity Index

4. Count # of long words (3+ syllables).
5. Divide # of long words by the total # of words.

(long words � total words = % of long words)

The Writing Clarity Index

6. Add WPS and % of long words. 

(WPS + % of long words = Clarity Index)

www.NeilsToolbox.com
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A good example

The pig was Dave's job. He cleaned her cage, he fed her, and since she was sick, he 
accepted that it was up to him to make her better. The pig was his son's pet, but when 
he bought her, Dave knew that caring for her would eventually fall to him. He didn't 
enjoy cleaning the cage two nights a week; often he resented it, but he never expected it 
to be any other way. The pig, after all, was his idea. Why shouldn't he look after her? 

—Stuart McLean, Home from the Vinyl Café

3.9 F-K reading level
23.2 CI

A bad example
If, for a while, the ruse of desire is calculable for the uses of 
discipline soon the repetition of guilt, justification, pseudo-
scientific theories, superstition, spurious authorities, and 
classifications can be seen as the desperate effort to “normalize” 
formally the disturbance of a discourse of splitting that violates 
the rational, enlightened claims of its enunciatory modality.*

— The Location of Culture, Homi K. Bhabha, University of Chicago

(* 2nd prize, Philosophy and Literature Bad Writing Contest)

29.6 F-K reading level

85.9 CI
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Tips to improve your writing

Start with the end first.
Open with a short, clear sentence.
Put the recommendation/conclusion next.
Active voice should be used; avoid passive 
voice.

The Writing Clarity Index

Shoot for a CI between 25 – 40.
• Anything under 25 is choppy and abrupt.
• Anything over 40 is too hard to be read quickly.
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Any questions so far?

6 Simple Tips
for SEO Writing
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It’s all about the search engines

Keywords
Link Love
Link Juice
Link Bait

1. Subscribers before Spiders
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2. Use Link Bait

Also called Link Love.
• As fellow Indy blogger Bruce Allen put it, we want to 

create a “visual happening, to demonstrate the power 
of the Internet to put feet on the ground.”

Link Love leads to Link Juice

This is Link Juice
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3. Integrate your keywords

Title
Indianapolis Blogging Conference - BlogMOB and BlogIN 2008

Opening
Attention all Indianapolis bloggers (or Indiana bloggers who happen 

to be in town)

Subheadings
Related words & synonyms
(Blog, blogging, blogger)

Specificity
(Indianapolis Blogging Conference)

4. Don’t repeat your keywords

“This article provides free writing tips, so be sure to 
check out this free writing tips article if you are 

interested in free writing tips.”

1 – 2 key terms per 250 words
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5. Anchor text aweigh

Text within a hyperlink . 

6. Choose your titles wisely

http://laughing-stalk.blogspot.com/2008/04/ indianapolis-blogging-conference.html
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Resources

CopyBlogger.com
CopyWritingMaven.com
DailyWritingTips.com
DouglasKarr.com
NeilsToolbox.com (Writing Clarity Index)
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Any questions?

Thank you!
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For more information

Erik Deckers
erik.deckers@gmail.com

laughing-stalk.blogspot.com


