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With 13 candidates running for four open seats on the City Council, it can be dif-
ficult for voters to determine who will represent them best. To make it easier,
the Daily Press sent out questionnaires to each candidate, given them 1,000
words to explain their positions on a host of issues important to residents and
business owners, as well as shed light on their personalities. Keep reading in the
coming days as we continue to publish the responses from the rest of the pack.

Linda
Piera-Avila

e Age: 52.

¢ Occupation: Home health
physical therapist.

e Marital status/children:
Married, two stepchildren.
* Your neighborhood? How
long have you lived there?
Pico Neighborhood, 28

years.
¢ Own or rent? Rent.

YOURMODE OF TRANSPORTATION/MODH., MAKEAND YEAR
OF YOURRDE
2001 green Toyota Prius.

YOUR FASSION?
All things green.

WHAT ARE YOU READING
“The Wild Trees,” by Richard Preston.

THE WATER AROUND THE SANTA MONICA PIER IS SOME OF
THE MOST POLLUTED IN THE STATE AND POSES A SGNIFI-
CANT HEALTH R TO SMMMERS HOW DO WE Q.LEAN UP
THE BEACH? HOW WOULD YOU SPEND MEASUREV FUNDS?
I would spend funds on a diversion pump system to
m ake sure that dry-weather runoff gets to the SMU RREF;
re-plum b the hole in the strorm drain under the pier; re-
plumb connections to the SMURRF from the
Kenter/Pico Storm D rain;and collect runoff from the air-
port, filter it through the Penm ar golf course into under-
ground storage and then use it for irrigation throughout
the city.

WHATSA HIDDEN GEM IN THEQTY?

The Santa Monica YWCAs Housing and Education
Program for young women 18-22 exiting the foster care
system . The program provides selected applicants with a
home, food, social supportand services while they attend
school, work part time, save for their future and attend
life skills classes.

HOMB ESSNESSISFARAND AWAY OUR ATYGMOST PRESS
ING ISSUE ACCORDING TO DAILY PRESS READERS WHAT
NEW IDEASDO YOU BRING TO THE TABLE? DO YOU BELIEVE
ATYHALL ISON THERGHT TRACK WITH ITSPLAN TO HOUSE
THEMOST VULNERABLEWHILE STILL PROVIDING GRANTSTO
SHRVICEPROVIDERY

With the econom ic crises facing our country more peo-
ple m ay be losing their jobs and homes and living in their

SEE PIERA-AVILA PAGE 17

Michael
Kovac

e Age: 33.

¢ Occupation: Small busi-
ness advisor.

 Marital status/children:
Eligible bachelor.

* Your neighborhood? How
long have you lived there?
Sunset Park, 4 years; Pico
area before that.

* Own or rent? Own.

YOUR MODE OF TRANSPORTATION/MODEL, MAKE AND
YEAR OF YOUR RIDE?

These days my preferred mode of transport is my
feet, a classic 1975 Biped. Getting out and walking
in Santa Monica has given me the opportunity to
speak with the people I hope to represent — and
keeps my fuel costs down.

YOUR PASSION?
I'm an avid photographer and international travel-
er.I'm ahuge fan of combining those two activities.

WHAT ARE YOU READING?

The SMD P (of course!) and the e-mails I'm getting
from the people of Santa Monica who have been
incredibly responsive to my call for their input on
the issues that m atter most to them. These days, like
many, I'm re-reading “Freakonomics,” by Stephen
D ubner and Steven Levitt.

THE WATER AROUND THE SANTA MONICA PIER IS SOME
OF THEMOST POLLUTED IN THE STATEAND POSESA SG-
NIFICANT HEALTH RISK TO SWIMMERS HOW DO WE
CLEAN UP THE BEACH? HOW WOULD YOU SPEND
MEASUREV FUNDS!

It's not only a matter of cleaning up the beach, but
cleaning up the source of this pollution. I see three
solutions the council should cham pion: direct the
appropriate public agencies of Santa Monica to
keep the beach clean; work with surrounding
municipalities to identify and eliminate the sources
of the pollution; and engage Santa Monica citizens
and visitors alike in an environmental effort to keep
the beach tidy. What do you, the voter think? Let me
know at WhatSantaMonicaWants.com .

WHATS A HIDDEN GEM IN THEQITY?
The once iconic Civic Center [Auditorium], which
hosted The Rolling Stones, Elton John and even The

SEE KOVAC PAGE 18

Ken Gerser

* Age: 57.

¢ Occupation: City Council
member, planner.

 Marital status/children:
Single, no children.

* Your neighborhood? How
long have you lived there?
I've lived on the north side
for 22 years, Santa Monica
for 36.

* Own or rent? Rent.

YOUR MODE OF TRANSPORTATION/MODH., MAKE AND
YEAR OF YOURRIDE
2008 Saab.

YOUR PASSON?
Great design.

WHAT ARE YOU READING?
Prim arily things I encounter on my travel around the
Web.

THEWATER AROUND THESANTA MONICA PIERISSOME OF
THE MOST POLLUTHD IN THE STATE AND POSES A SIGNIFI-
CANT HEALTH RISK TO SMIMMERS HOW DO WE CLEAN UP
THE BEACH? HOW WOULD YOU SPEND MEASUREV FUNDS?
The best way to keep our 0cean and beaches clean is to
keep runoff from reaching it. Santa Monica has pio-
neered facilities to divert runoff from our storm water
system into our sewers, where it can be treated before
reaching the sea. Ironically, a major contributor to the
pollution at the pier is a faulty diversion valve. It is
being replaced.

N ew development can and must be designed to pre-
vent additional runoff. Prop. V funds should be prior-
itized to create more facilities that direct runoff into
the ground where it is naturally filtered. Exam ples are
the recent “greening” of one of our beach parking lots
and the upcoming “green” street demonstration proj-
ect.

WHATSA HIDDEN GEM IN THEQTY?

Among the most beautiful hidden gems in Santa
Monica are the thousands of people who volunteer to
help other people in our com munity. These include the
parents who volunteer at our schools, the people who
provide meals and a bit of companionship to those
who can’t get out of their homes, the volunteers who
work with youth, the people who help keep our com-
munity prepared to respond to a disaster, and so many

SEE GENSER PAGE 19

% Neptune Society ¢

FD - 1986

CORDRIALLY INVITES YOU TO AN
OPEN HOUSE & DEDICATION CEREMONY
Thursday, October 9th
2:00pm-4:00pm
1901 Pacific Coast Highway,

Hermosa Beach, California 90254 E
(310) 937-0400

Providing complete cremation services &
for over three decades that are B
simple, dignified & economical

Ribbon Cutting Ceremony at 2:00PM
Refreshments * Tours * Information

www.neptunesociety.com

s

SAMUEL B. MOSES, CPA

BACK or
UNFILED
TAXES?

(310) 395-9922
100 Wilshire Blvd., Suite 1800
Santa Monica 90401
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A newspaper with issues

FROM KOVAC PAGE 3

Academy Awards is our diamond in the
rough. It’s time to polish this gem, restore
it to its former glory, and use it to reflect
the current cultural needs of our commu-
nity.

HOMELESSNESSISFARAND AWAY OURATYS
MOST PRESSING ISSUE, ACCORDING TO DAILY
PRESS READERS WHAT NEW IDEAS DO YOU
BRING TO THE TABLE? DO YOU BELIEVE ATY
HALL ISON THE RIGHT TRACK WITH ITS PLAN
TO HOUSE THE MOST VULNERABLE WHILE
STILL PROVIDING GRANTS TO SERVICE
PROVIDERY

As much as we'd like to solve this issue
ourselves, it reaches beyond our commu-
nity as we provide services to the home-
less from the entire region. My business
background requires that we look at other
cities that have successful approaches that
we can Use in creating our own com pre-
hensive solution. For inspiration, I 1ook to
New York City’s Doe Fund that develops
programs to help em power hom eless indi-
viduals become contributing, working
members of society. Closer to home,
Google’s Project Connect provides free
lifetime voice mail to San Francisco’s
homeless. We need to look around, identi-
fy the most successful approaches, and
incorporate them into our plans.

FAVORITEFILM AND RECORDING ARTIST?
I'm a big fan of Eric Clapton and of the
“Bourne Identity” series.

HOW DO YOU SPEND A DAY OFF IN SANTA
MONICA?

These days it tends to be “hours off”
instead of days off. The beauty of our city
is being able to do so many things close
by. Our prized Farmers’ Markets, a stroll
down the Third Street Promenade, and
catching as many sunsets as possible when
jogging on the strand are a few of my
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TheAgentDirectory

favorites.

DEVELOPMENT IS A TOPIC THAT HAS GAINED
MORE ATTENTION IN THE LAST FEW YEARS
WITH MANY RESIDENTS CGOMPLAINING
ABOUT THE INCREASE IN COMMERCIAL AND
CONDO DEVELOPMENT, PARTICULARLY IN
DOWNTOWN. DO YOU BHLIEVE THE NEW
LAND USEAND CIRCULATION BLEMENT PROP-
ERLY ADDRESSES CONCERNS? DOESIT GO FAR
ENOUGH TO PROTECT NEHGHBORHOODS OR
DOES IT ALLOW DENSE DEVELOPMENT WITH
BUILDINGS HEGHTS THAT ARE TOO INTRU-
SVE? WHAT IS YOUR STANCE ON PROP. T? DO
YOU BELIEVE IT IS A PROPER RESPONSE TO
TRAFFIC WOES

As the son of a residential architect, I'm
hyper aware of the issues that affect city
planning. And like most of my neighbors,
I'm looking for real solutions to our traf-
fic woes. As I've been speaking with Santa
Monicans, I've noticed that many of them
are concerned with the potential effects
(both positive and negative) of Prop T.
Economically, it shouldn’t have a m aterial
affect on our economy for the next 10-15
years, but at the same time, it doesn’t
focus on reducing traffic so much as
reducing development. We need to focus
on actually reducing traffic on our roads,
beaches, and airspace.

IF YOU CQOULD HAVE LUNCH WITH ANY THREE
PEOPLE IN HISTORY, WHO WOULD THEY BE?
Martha Washington, Mary Todd Lincoln,
and Eleanor Roosevelt. I think those three
might be able to provide me with unpar-
alleled insight into the thinking behind
historical decisions.

LOCAL BUSINESSES PROVIDE THE MAIORITY
OF THEQITYS GENERAL FUND REVENUES YET
SANTA MONICA HAS A REPUTATION FOR
BENG A DIFFICULT PLACE TO DO BUSINESS
HOW WOULD YOU ENTICE MORE BUSINESSES
DIFFERENT BUSINESSES TO OPEN UP SHOP?

I have a three-phased plan to eliminate

the perception of Santa Monica as an anti-
business city. First, we have to acknowl-
edge the beneficial effects that sm all busi-
nesses can have on our community —
reducing traffic and our environmental
footprint — by bringing businesses closer
to the people while simultaneously
increasing tax revenues. Second, we have
to streamline the actions required to set
up businesses within our city. Finally, we
should actively recruit desirable business-
es by promoting Santa Monica around the
world.

WHATS THE BIGGEST THREAT FACING THE
QUALITY OF LIFEIN SANTA MONICA?

The quality of life in Santa Monica is
good, and while there are no imm ediate
threats, we need dynamic leadership in
order to maintain and enhance our quali-
ty of life.

12zY& CORN BEEF SANDWICH OR A TOFU
TURKEY SANDWICH FROM QO-OPPORTUNITY?
Perfection is a breakfast sandwich at U rth,
Italian tuna for lunch at Am elia’s, whatev-
er is on ‘special’ for dinner at Real Food
D aily, and a late-night snack at Swingers.

DOESTHECITY NEED MORE PARKING SPACES
ORWILL THAT JUST ATTRACT MORE DRIVERS!
WHAT INCENTIVES SHOULD THE ATY OFFER
TO GET PEOPLE OUT OF THHR CARS!

This question is one of the reasons I'm
running for the council because it illus-
trates the need to involve the citizens of
our city. We need a grassroots solution
with input from our residents that takes
into account the fact that we’re accus-
tomed to a lifestyle based on autom obile
use.

FREE FORM. WHAT® PUTTING A BURR UNDER
YOUR SADDLE?

Santa Monica has often been a leader in
the state and even our country with strong
environmental, living wage, and residents

rights initiatives.

But our lead has rapidly narrowed as
we allow our election process to be con-
trolled by a group that stands in the way
of developing a new generation of politi-
cally involved leaders and truly progres-
sive candidates.

WHAT MAKES YOU THINK YOU ARE QUALIFIED
TO RUN FOR OFFIC®?

My work in the Clinton White House for
the Office of N ational AID S Policy and the
White House Conference on Small
Business gave me an understanding of
public policy.

Advising sm all businesses has given me
experience working with diverse issues in
different industries with many stakehold-
ers. My efforts to create more accountabil-
ity, enhance communications, and
im prove responsiveness for my clients are
applicable on my first day as a council-
man.

WHAT ROLE SHOULD THEATY GOUNCIL PLAY
IN PUBLIC EDUCATION? DID THE GOUNCL
OVERSTEP ITS BOUNDARIES BY DEMANDING
CHANGES TO SPECIAL EDUCATION BEFORE
RELEASING ROUGHLY § 500,00 TO THE SCHOOL
DISTRICT? IF ELECTHD, WOULD YOU DEDICATE
MORE FUNDS TO THE SCHOOL DISTRICT, OR
WOULD YOU REDUCE THE CONTRIBUTION? IF
SO, BY HOW MUCH?

The City Council should realize that
maintaining a top-notch school system is
key to ensuring Santa Monica’s standing
as one of the most desirable places to live
and raise a family.

Sim ply put, good schools make good
neighborhoods by creating intellectually
curious youth and ensuring that property
values remain stable. As a council mem-
ber, education will be one of my top pri-
orities.

DJIWHAT DO YOU THINK?

B Send letters to editor@smdp.com

Your guide to lo

real estate ager

RE/MAX Westside Properties

KELLER WILLIAMS.

REALTY

Santa Monica Specialists
Henry Dodge & Residents|

104870855

Golda Savage

Bulldog Realtors

1209 Abbot Kinney Boulevard, Venice

Stand [on] your [own] ground.
Helping sellers & buyers accomplish just that

3107704490  golda@bulldogrealtors.com

www.santamonicahomes.net
A superior resource for Santa Monica
buyers and sellers, presented by

Jim Brunet

310-508-6878

GABY SCHKUD

19586-0308

EXPERIENCE DNESE A DIFFEREH
www.22ndstreethome.co

naomk@cs.com

NAOMI
Mrralinr® Saley Crgfead e
“Appreciate the Difference”
Alliance Properties Group
From Malibu to Hollywood,
o

first time home-buyers to experienced inves
strategic real estate planning | am yur one stop strategy shop!

KLEIN

s or simply for

(310) 502-5648

Kim Knowles
FI0VI.0EES

SandaSellsSantaMonica.com

Your Name Here!

Your Company Name
97092 Pacific St. Suite 1F

The Agent Directory is a unique advertising
opportunity to present yourself as more than
a name and a number. This unmatched
section will allow you to list your specialty,
focus, and the demographic you’re targeting.

Gary Limjap
Coldwell Banker
2444 Wilshire Blvd., Santa Monica 90403

Your goals become my priority.

Santa Monica Realtor for more than
twenty years.
www.garylimjap.com

(310) 586-0339

Your Name Here!

Your Company Name
97092 Pacific St. Suite 1F

The Agent Directory is a unique advertising
opportunity to present yourself as more than
a name and a number. This unmatched
section will allow you to list your specialty,
focus, and the demographic you’re targeting.

Don®miss out on this opportunity. Call today at (310) 458-7737



