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Oxford Internet Surveys (OxIS)

ÅOxIS: 2003, 2005 and 2007

ÅProbability sample of England, Scotland & Wales 

ÅRespondents: 14 year olds and older

ÅFace-to face interviews

Background and reports available online:

http://www.oii.ox.ac.uk/microsites/oxis/

http://www.oii.ox.ac.uk/microsites/oxis/


2003 2005 2007

Fielded in June-July February-

March

March -

April

Number of 

respondents
2,030 2,185 2,350

Response 

rate
66% 72% 77%

OxIS 2003, 2005 and 2007



Internet Adoption in Britain 
(2003-2007)

OxIS 2003: N=2,029 (All respondents); OxIS 2005: N=2,185 (All respondents); 
OxIS 2007: N=2,350 (All respondents)



Who are the non users?

ÅOlder

ÅLower income

ÅRural location

ÅLower educational attainment

ÅNegative attitudes towards ICTs

ÅMore likely to be unemployed, retired or 
carers



The unexpectedly engaged 

Deep social 
exclusion

Broad social 
exclusion

Deep Inclusion

Deep digital 
exclusion 

9% 18% 5%

Broad digital 
exclusion

4% 11% 9%

Deep digital 
engagement

4% 15% 26%

OxIS 2007: N=2,350 (All respondents)



Overcoming digital inequalities? 

Åто ҈ ƻŦ ƴƻƴ LƴǘŜǊƴŜǘ ǳǎŜǊǎ άǇǊƻōŀōƭȅέ ƻǊ 
άŘŜŦƛƴƛǘŜƭȅέ ƪƴŜǿ ǎƻƳŜƻƴŜ ǿƘƻ ǿƻǳƭŘ ǳǎŜ 
the Internet on their behalf 

Åуу҈ ƻŦ ƭŀǇǎŜŘ LƴǘŜǊƴŜǘ ǳǎŜǊǎ άǇǊƻōŀōƭȅέ ƻǊ 
άŘŜŦƛƴƛǘŜƭȅέ ƪƴŜǿ ǎƻƳŜƻƴŜ ǿƘƻ ǿƻǳƭŘ ǳǎŜ 
the Internet on their behalf

Å69% of non users / lapsed users have a mobile 
phone



What do people do online?

Activity types % of Internet users 2007

Shopping 93

Current affairs 90

Travel 89

Entertainment 83

Fact checking 82

Person to person networking 80

Training 76

Finance 61

e-Government 48

Diary 28

Social networking 27

Civic participation 7

OxIS 2007: N=1,493 (Current Internet Users over 18)



E-learning activities 

ÅTraining / formal learning
ï(distance learning for an academic degree or job training, 

getting information for a school related project, getting 
information for a work related project)

ÅFact Checking 
ï(using the Internet to look up a definition of a word or checking 

a fact) 

ÅCurrent affairs and interests 
ï(news, sports, local events, health)

ÅFactors: quality of Internet access, demographics, experience, 
skills and attitudes 



E-learning by home access

OxIS 2007: N=1,493 (Current Internet Users over 18)



E-learning by income

OxIS 2007: N=1,493 (Current Internet Users over 18)



E-learning by education

OxIS 2007: N=1,493 (Current Internet Users over 18)



E-learning by age 

OxIS 2007: N=1,493 (Current Internet Users over 18)



E-learning by experience

OxIS 2007: N=1,493 (Current Internet Users over 18)



E-learning by attitude

OxIS 2007: N=1,493 (Current Internet Users over 18)



Skills to use the Internet

Variables Perceived skills

Home Internet access

Breadth ***

Income 

Education ***

Children

Gender *

Age ***

Experience ***

OxIS 2007: Current Internet users over 18 * p< 0.05, ** p<0.01, ***p<0.001, 



E-learning by perceived skills

OxIS 2007: N=1,493 (Current Internet Users over 18)



Informal and formal learning 

Variables Training Checking Facts Current affairs

Home Internet 
access

**

Skill *** *** ***

Income **

Education *** * *

Children

Gender

Age *** *

Experience 

OxIS 2007: Current Internet users over 18 * p< 0.05, ** p<0.01, ***p<0.001, 



Summary

ÅDigital Divides remain

ÅQuite a high proportion of Internet users do use the 
Internet for training, fact checking and current affairs

ÅYet divides still persist even once people are online

ÅSupports a view of the digital divide as a continuum of 
access and use 

ÅThe need for segmentation of users and non users

ÅEducation, skills and attitudes are important thus 
possible opportunities for intervention



Digital inclusion and learning

ÅWhat are the most valuable online activities to 
support learning?

Å¦ǎŜ ƻŦ ǘƘŜ LƴǘŜǊƴŜǘґ [ŜŀǊƴƛƴƎ

ÅOnline experiences need to be contextualized


