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In the zone

Over 100 university
students from
around the world
headed for the City
of Lights for the 16th
L'Oréal Brandstorm
international finals.

SraTien by TAH SHIDW CHIN
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Tiwas 2 mornent 2erdy reminiscent o
Ilhrﬁmlrrln.ulsz' i ol last
The tension was palpablewhen

hos:kyin Seacrext darted to announce

this year’s winner was *Daid. " .\s
e\luj(:'nflhegrbd lar sing
confest knew, bothh rshaduden-
tical First names.

The tznsicn ‘was a3 taut & the
2006 Lréal Brandstom intemational
finals, held at Showcase urderneath
the Pore Al=candre 1l bridae in Faris,

recenily.

'With Blue Adynamicsof the United
Hingdummd E%d of the Linited Staces
ey ing for nerves on both sides
were sreeched o breaking pointwhen
ﬂ|tmearno|mrld. £ W N 5
the United "

Earlier, Moriza M Ghie, Blake
Hadle=y and Matthew MIIIHo{mm
MEMhad emulated the 257 5
o their s=nicrs from Brigham m“&u&
University in Utah, by winrnig the
Lommun.nlwlf:mpa a
advertigng agsney Eurc

B, ciming £ |rsrpnze inthe
rearmaticnad marketirg tion il
clmraaﬁlu::nt&hudm final.
syear adverlizing sndents,who are all
now Inkerning at diferent intemational
advertisng agences in Mew York

Said Matthew : “We rzally didn't
thinkwe had 2 chance tovin because
mverynne was 50 good. Their ideas wers
all 5o acczssible and ionovative!

‘When wked bode:nlb-ehm Lhr{;el.r

Thar mrﬂ of judgs for P pr ol iy mooresd L dararg uwr.i\-ls (leam batr) Mo
iy g

frip to a destination o their chonoe his
team marzs Bak= and
chipped inwith "Wondzrull”
“Happy! ™, respectiv
& Eriowan ower £ judsﬂmlh
itz = produee Icagngl
ran-d h.plp:pcpmd
egeshades, anda nrrpagn Ihal
||.' ates in a language that beens
and young adults understand®,

Iguuniie seoond-phned Carrbridge
LhNeurJ;l buziness nis Ben

Matt bres and N cholas Kira
Imprmed the judges with their daring
mes o tlgel:nn men with their
marketing proposal for Vichr s Capital
Saleil sun care Ine.

Az Ben =plained during their
presentation: “Ben are the lost
audience. We d=cided to fo00s on them
becaee wormnen ars oy er-represented in
Ihe:unclrrmdumy

E:p. ising on thefact tht the skin
ek cha the b=arn, which
'mm .l:l:l:f ¥} Bor a bam

irip, propose Hety-charged 2
png'rgcnnn c:nmpei?itcaﬁ b-eeEl,l

Aniaey ard Jarry rosevieg Thr siar peodor ],

pflurd in the shower,
sid was well repress
Finals by The Hnnaclefmm Ihe Nl‘imﬂ
Uriverdey of 5 e The all-bemale
I.rmwm:eIEE? 12,5808 team trip
For coming in thi

Another all-girl ezam - Vs

orsuleants from Uriversidad Catdlica
Argenting - rounded cut the final Eour.
FHEnEe axperbenee

Wiaiting tofind cut who had made
it b2 the finals wis 3 nerse-wracking
e perience n iteE,

e o the participants kirss which

teams were in until minotes béors they
had o maks their presentation before 3

pand o ju eomprising LOréal chief
eustutive oficer =m—FluF'@m Human
Resources secukive vice-president
Geof Skingsley; Active Coametics

[‘Msmmm Igdlnemx Erigites
Libermare, Vi ﬁr nternatioral mana) ng
director Marion Fujo-¥dentin, and
RECC Warldw ide mscutive chmman
Mercedes Erra

All l&mmhmn around the ward

o

P aniting Paai peccia manga agivad by Bary WasTs ayaobadis ara B 3003 Uil dal Brarcs o wivesrs (Fom b))
Bako, Morieaand Mai fom P United Siaes.- Cowesy of Ulalal

- winnersof their own mational finals
- had be=n divided into Sour
earlier in the day, ard presenied their
individu, Ismpnukbo Sour diterent
jurizs at L'onéal's headgua

Malaysia's Les & .mUnmsﬂ.

ngzaan Malag:da { KM, was

mn_pedmthm‘mm ina,

b
ared the UK's proposal was hillhrouﬁ—

b
*Iehink we did el in cur
pmsmuﬁonmd the Q&2 judg=
h:emanoml KEK direcior]
5ep|m| e tokd us she liked
uurpfe:muu

Mlnmha:hlmuldﬂ
breathe before they announced @
bzams that had made it b the final
el LesLi dded

n ma
| r::lk.:l:hm}:ﬁu Ieﬁwelild . 'tda
mc il 3 ation. | didn’t dare
e i

.'Iculdn'( revok in

B o e e T e
nmouutall 1 guess lwazin thezone

a that m

.'cll hLes .'mgudlrlmtrn:bell

|nm|m=: rils, it came n&n ﬂsﬁ
within az ane o the ju
lazr reveal lplhrrh:d Ioutluutro

Ihel.l(bﬂmhu avery amall percentags

Sad Nar Faizah Zainal Arifin: 0 the
thres o Lk, Iwas the lzast concerned
i:\uu tring, into the finalz. Bt lwas

whenwe didn't make ie?

Lnr.lcln! on the bright side, Kor Faizab

i that worki anethernn thiz
rion had no =nahled them

ko leam a ot abooe marketing, buk also
cn-ed their friendship,

, Mo i lt:rtl'.

hld ralner.l: £'res T !

drncet dl the Ium's.nﬂ'\-eurgmuprmde

it a paint ko come up b2 them 2eer ¢

Einals bo tell them ho'\u mnchlhu'llloed

Les Anges' propesal.

5 ¥ Ui LAFTRE .,
Tabing fow ool = ply iewbs o Pebeovm e oo lefi) Hor Faizak, Anfeey asd Jarvy - Cowrmaey of Moe Fakah Zainal Aeidin

Recruitment game

OMNE of the main stratagies
of Lréal's buman resources
depariment is b2 cexruit its man;
Hnr\;.‘mdnnrw’a] b2 docom|
at i by organizing competi
unl'u:rs.g'ﬁuienb.
Ged'? Skingsley, the compamy's
hurnan rescurces soecuthes vics-
nﬁd:nr said: "W have fur
E.arurs.zllalmnd it giving
mn‘lenr' arel=-on experience
through dEerent i aoetn: Lcéal
and the beauty
i cleary m:ub,mm is o
attract the high poeential candidates
nd mademnlhil L'Dléll 5a
geﬂﬁllanrboshrtlhe{ramﬂ.'
E=sides Lirédl Brandstom, its
cldes and longest- nonning business
f‘“ , the commparyy alzo runs LOrél
15, dinsched at srginesri
ani d‘nm)tudenls.L'Drrgl
= Sirat Lhall for busiress and
managsmen sfudents, and Lngal
Inn:uninn L:ht'nt soierce students.
iy, the comparty has
aLsu dﬂﬂqud dnse esanith rtrtam
inztitutions arcund the wer
mamy o Ih:mwersihes that chf
partin L'0réal Brandstorm do =0 year

aher year,
l'hlrfml 4E17 students Tom 463
inetitutions in 38 councries registersd
for the marketing compstition, which
saw Sweden, Norway, Hinland and
Ldnmhu takeing part foe thefirst

fime
Feflecting the close link betmeen
academia and bueiness, lstyear,
the company started organizing
marketing master classezfor
lexturers who attend the Erandstomm
mr:m:tim:l‘imls akorg with their

Snd Skingeley: "I\i:hnra
lowel o e not
:mm students, Emalsu thee university

oz for

B INGEEEY. Lilrdals Busivasn
AR &0 assanTal i reauiling
yeung T,

campuss berausewedo this
'B.rmdmm:-ln parmership with

'ﬁ-.d:u\dqr wvering, | spant Iime
weith profesiors from 12 difersn
mnmumhmamawm
mppo(rﬂleinm i, 5o, there 15 2

ed pedagogical conbsct bovwhak thess
m.dmr:nedmn;,l:lsamepnd bl
prefessors | nsumen.rmsm?' i
.nmthe.runmqoou ichwe
rhirk iz fabulous”

He added that it was important
for lecturers and oriversicies ko be
committed to the competition, which
skretches over saveral ronthe, so that
the students wha participate could
mestlhenemmt:mrmd edork

Hmer ki £2id the game
o e

'Itﬁi:nutﬂhrabnluly G
themzsbves and show thesir i s.:'li
abn bo show that they can peraade
ard encowrage cthers to follow them”

Brandstom N’a!quihhﬂ\ldj siill
th= best method of estahlishing &
diaogue with students and targating

pe o people thay want, he
"r‘ieunhumgolnﬁboflql
ullimxﬂ;,a gaality game.
nezd to have contac with ba
m.llmm.liu'\ts
"Wenesd just to rmake sore that &
e are gping bo recnait Zlﬂ:ljpeople
each year wzhave a kakive
mechaniamin Ih:bc: buziness
sdmol:m reach thern
"We put a hug=amount of
resources info s me. Thr'l'ld'y
t=ams For thi Isyea case sty
in all the countries are available b
atudents, as well as packiging
lyndqdes@*mda. adertising
agencies.
o we imvest a kot of mengy
ard time e enmore that studeres

gzt the mest complees sucport
struchur= ho realky bri B id=as o
(rullinn He ad cmnilruﬂng

the competition from Lved's
hexdjuarters alone uur\edEIJSmII

(P Sl | and ewo fulk-time staf.
Thiz does not indurde the budget and
resources of ifs sta¥ and associaed
lhefn:irﬁgagmnsln each of the 28
participating couniriss. ‘It is 2z much
:n.mmenta
gti" e Hidpants wh

partidpants who impress
the L0l st are recruited on an
indvidual basis, the competition
has remained a b=arm project far
important rsasans.

ewank the individual

personalities, but they bawe tobe
able toweork in teams. The zames ars
eonstructed such that an individual
carrwot do It on his own They have to
dojtinatm”

For Brandsiom, he added: *You
can only progres: i you make the
t=am workwell bogether. Infadt, itis
aneof the eriteria uzed in our |
mgsd|m|=d.rln3t|uc|rrp=ﬂﬂoﬂ.

people a money,”

Worth the sting

NOR FAIZAH ZAIMAL ARIFIN shares
her thoughts on the highs and lows of

the competition,

'!n‘i'rl"lsgil Mﬂl\dﬂ‘nrﬂleugjllg.“ it
orm s going inko the finals

Liréal E:ndsﬁﬁlms— uinely
shodesd. My head h.l.rrad?g‘dm.rq
I‘:eg:shppcdabnnandwvinm

1 did roit =epect b be cut oF from
nking our case bz the CED o
E‘:ll\éwl by the I:hme u'rbrldgegws

ane o
L\‘uil mumnmeul.ldd st kmow
the d cfrrqr:leslr:bowlnlhe

Inltu‘tlri rmind spricksd
et oo e

hﬂ dedicated to our presercs-

tion The noctornal meetings, encless
editing seszions, and the caseless
bickering among us. & smemed ke
[hadwaﬁedm predous menths o

m{‘- Amihory and | decided
I join L'Il;gﬂrndgrm e
thought & vwould jet b finy
= Bdums:hsL:
fior The

=
henuseansdszre:ul hu‘r
berause itwas the first thing that
came o Jemy’s mind when
us up o the hstday o
For the cornpetition in Malays
You can probabls guus"mn or
beam rorme thatwe are nok marketing,
or creathve arfs students, We are just
ned y sndents wha wers bored ard
e sarmething dEerent iodo.
Wewere atira the cor
widen that said L'Oréal Brandstom is
4 reaklEe marketing dass that would
o L to ehe corporatewonld,
le:hwlra shery b us, revealsd
In"hshergn The Appirriice, o,
flqualﬂ.-;LhI]Beﬂ:yAndnwm

LEII\E:I Erandstorm was an e
openzrior all thres o us

We didn't just geta glimpee inin &
muki-bilion dollar cometics compa-
g, we had the chance to stare
iudhrgeludbotdchrillln with

W‘ewukqﬁ:ndlhndlllzamll

keting t=am that rvelonp
:'.E'a.drgmmmrg:::f produc for

nu on

Liréal. Thiswas by true Eeer

\T}:{HME mlr'M: hqﬂandump-?.
=3

ity contrat 2 r::a.;ﬁ““"'

tings and
rnne "E,:m‘l mhﬁg: i of :I-e

ucts and slides.
F‘E’dﬂql’hmEﬂme’Hm'ltﬂ-

rized and Suckenky, e
uniderseond temms bk Faire o Salz

zn-d Barriers oz Eniry. Brery day, |

mvelodllhemu.nrmth

mi it. Things that
i terer fulerly seemed 3 e
as day.

L izwed ard hated ev=ry moment
it

Getting the dhance towork with an
international adwertising ageney like
Euro F30G wasanother oue-oé-this

weorkd ex perience. We learnt that in
Fhe advertising workd, an idea could
Erarefamm society,
Welealrthwlwnrdsand picures
work on E erEes o Teats an
xperisnce Eormot orly thase who
i an adver isement, but al=o ik

['aras perzarally randicsd by

Wil rulky rand

what & mreative human mind cculd

preduce, and how one simple cbject

Gﬂmm'mnlc.d e
experience unleashed a ores-

tivegide of me that [ rever knas [

bad.

The rminuie af=r | heard the
anmouncement of our loss, | mourmed.

Then 1thought, ard remembered.

Fedid moe take part in this bo win
ezak part in it bacausz it fered me

ervture info berrains thatwere
urfamibiar bo me to leam and experi-
L I a4
3ing W, 5, part

ad'mrm!l\e Ag A%SI: rurtg,aply
pulll: 'Ada:frhlr\e.:nnrﬂ'mhle =en

L'Drﬂ-lﬂr:dslnlm hashunurru
tbermsrcnnm. and ¢ eing
ad Mo winning
E Iﬂrﬁ, butldcn'thnlt lawill ey

time | spentenit.
.ns all totally worth it.

Mer Faizahw b taam matas Aty
Sy Wik ing 4 poed dutig Ta phos deed

wmpnilion

- TN SHIOW CHIM | Tha Sae
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Surreal surprise

Consumer insight and
presentation skills
score points at the
L'Oreal Brandstorm
national finals.

By TAN SHI0W CHIM

aducate e s, com. sy

ofice the reallsaton Mak e and he eam-

At 1 Faiie g an dll-
expenses-paid trip b Bim. Lee Lin Jian start-
ed jumping for

“Her irwent pin s v 10 e whhetheer o ik
¥ was peal,” exclaimed tammaite Mor Faizzh
Zainal Agifin, rubhing the sope spot on her
™

The: bven Liniversiti Kebanpaan Maknsia
ansdents sogether with their mare Anthaony
Wi Kang Ly, makie up team Lis Anges -
winner of the year's LOréal Bramdstorm
marional finals, held in Kuaka Lempar recently.

AskS o winding & S 000 traeel
woucher, BI%00 worth of Vichy producs
each and the challemie rophy, plaguis ard
ceertficates, the team will also be representing
Malaysia ak the IHIHM“O'HI finals althe

Il inok & moment o rwo b snk in but

"W very mml LY FF. T3
e of IH\.IH,E,S and 2 mush off ad renalin

Per Faizah aadehsdd: W iuid N 1o
adju”

With all of them abost b sit for their
ERAMS wilhan The st Few diye, winiisg the
bop prioe was cestmnby worth all the exira
edion ard sress.

T WA wais @il e
more of e are marketing or .-dwmslru
students. In fact, Nor Faizah s a Teaching of
Ergghizh ai & Second Languags [TESL) stadint,
webale Lin Jian and Anthony are doing
Chembtry and Biology, pes pectively.

The exira edgs

Terikiad waith CTRarniig 4 dwrw sin Come pad-
urt rasge and edwcational commamications
strategy lor Vichy Capital Solsil, i was the
raann s bogical markeding sTRalgies, conuermer
imsagghi. amil confdence that gree them the
edge ower the ather fowr (malisis.

Chinf judgo and STV chiel excative ollicet
Ahmad lzham Jmar commenbed drectly
after their presestation: it s not cagy 1o pre-
senl 4 ot of information in 4 compeehenive
wary that = esily understandable so the lay=
man.The kogical Mfow [of the pressrmation]
WS vy pod.”

Forusing on the concept of “Comvenient sen
rare protection that feeds ke a secomd shin®
thee leam emphase] crrating prodhos fhat
ape TON-EIEsy, corvenient and proect the

n

Saidd Moo Faicah: “There weve anly iwo or
thres products we could da, 5o we ploed
the packaging and sinactors of

e endad up webh “the cube® - 3 box
CORLIIRINg Sanscreen credm in tables form

that melis upom hody con! “the shide” - a
bweo-in-one conbaner knkis both sun-
screen and afer-sun p \om, and “the joe-

stick”, which concaing alvie-sun cane

Hot forgetting the educationsl sirastegy. the
team propossd a mokile Ix3m perspex o Ik‘
s szap piodact “the cshe®
i b placed in shrategic Incations o w
awaremess of S Sum care and offer free con
sultations e the pubilc,

Close competition

Coming in 4 che secomd was feam
Cipe=Poiintd droes IACT [ Instivute Advetsing
Communicates Teaining]

With the dogan “Kisep vour coal, team
members Siephanie Loh Al Wen, Lousa Tang
Chese Shew and Winnke Tuarg Kot Yig cir-
tanty kept thesr sl to gve an energetic pre-
seniatinn

Focusiag on the aflluent, yourng fimal:
imarket, Chee be shorvecanaed i1y lace “a0e™
in French| product range, which fatures sus
bilock in the form of besds that arne dispensed

Thiis jukpers comprissd (from e} 'Waig, Of Alle e, Choy, Mmad [them and Cowe

bry 4 sl mechanicsl (e

Their marketing stravegy no only mclsded
aitvertising on soclal petwarking sites Bk
Facebmk, d MhSpace, but abn
emphassed training and proveding meentives
Tor Sk PIOmIers.

Thtir prisamlaion was a messll of months
of hard wuork. Said Waenie: 71 havent had din-
ner wikh my famdy for about fwo wesks”™

Leanisan slarid: A0 lwe beginning sur ideas
he place. W o o showly nar
e 0 the el products and

Sdearmehile, Switch froms LimEokiWing
LUnibversiny of Creaive Technology (LUCT), wes
pleasantly surpried an s Bird postien

't have sy expectation s ssd
Craphoc Design student Charles Chaw Choe
Wk, “1Vwis guite col; | wisn T disagpointial
o averhy-emcibed,*

His seammaie, ‘Wikon Sanioso, agreed: 1
Jut Tl vined anl selievind that it all ier”

Unlike the other teams which wore colow-
ooord imated oufies, Charles, ‘Wison and
REMTUTALE Lot 520 MU weng thear own indi-
widual qutfits $o emphasise the tone of their
campaiga, which was "active, expressive and
HearkssT,

Thew product cange comprised bransparent
sunscreen mil-0n, senscreen wipes and als
sunbd ook in capsulke form, Thein mer keting
stralegy inchuded orpasising the biggest mut-
doar event of the year Bemed “Sun Lovers

Wniie ™ wnd varioes fan aim, dase and design
enmptitions

Far their efforts, OnePontd w2 BM2.000
wrarse] woiichier and 3 RMAD0 Vidhy prodeoct
bamper each, while Switch recersed &

[RTAZ 000 crave| woucher and ER300 sor of
Wichy progucts each

The: o edter Enalistz, badgo Chikd Som AT
o] Unieersm Sans Makysia's Mega idea,
peoeved corsolation prioes of RMRS0 worth of
Wl progucts per member and certifcaies.

»The teams came up
with very strong
marketing
programmes that will
strengthen the Vichy
brand and product.«

WICHY ERAND MAMAGER WOHD YAT
EHOONG

N

Tough decision

Said judze and Vichy brand manager Wong
Yat Choong: "It was definkety

cheodng the winners. All i

el

“They really got the consumer issights. and
came up with wery sbrg marketing pro-
Eraminees it will drengthen the hrand snd
product. They also bad sirong edwcatonal
programse.”
Whinreg Wil alio pleased that all the tesmss
had diverse presentation stybes and producs.
He and ktham were jeened an thi judging
] b Ltkal Maliria snd Sngagare
managng drecior jean- Francos Cotree,
arvertising agency Ewro RS0G Euala Lumpur
rmanaging &rector Chay Lew Kien and
Dermataiogical Society of Malaysia president
D Al Yee i (iye

Leartn, wii weas also 2 pudge for the 2005
exdition of the compenRion, said: "The quakty
has impeoved cremendously, asd chisfean a
ket mere diesent mstilulions partiopabing

oW,
Il w3 WeTy Tough decisien Becas
RN Wild wery. VeTY
He added that the judges had to debate for
quite a while before deciding betwren the iop
T Tdaa, 1 think we chose the right team
wiich wall rrake Mabas proud”™




