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My Paper

ANDREA ONG

[STANCE and time diffor-

ences did not deter three

National University of
Singapore (NUS) students from
ereating the perfect marketing
proposal.

This they did for the L'Oreal
Brandstorm 2008 marketing
competition, and  yesterday,
their tireless efforts paid off
when they were crowned nation-
al champions of the contest.

The annual international
competition, introdueced here in
3002, challenges tertiary stu-
dents to come up with a market-
ing strategy for a L'Oreal brand.

This year, teams were Lasked
Lo oreale a sun eare produoet
range targeted at teens and
vouths for Vichy Capital Soleil.

Ms Lydia Tay, Ms Jenalyn
Lin and Ms Avril Tan, all
22-year-old business students,
emerged tops among the 213 un-
derpraduates here who flocked
1 take part.

Their team, which they
dubbed The Pinnacle, won an
all-expenses-paid (rip o Paris,
where they will compete in the
international finals on June 10.

[t has been an arduous six
months leading up to yester-
day’s triumph.

They had 10 come up with
their strategy while two mem-
bers were abroad in exchange
programmes in December last
year — Ms Tay was in Shanghai
while Ms Tan was away in Swe-
den. In order (o make their dead-
line, they communicated online.

They also had o contend
with managing school work and
exam preparations. But they
“wanted our strategy to he per-

[IFESTYLE

Here's the ingredients of the
perfect marketing proposal

Original and intriguing concept makes NUS team clinch branding title

PARIS BOUND: Hardwvrking wictors (fronm lefl) Ms Jenalyn Liv, Ms Lydia Toy and Ms Avrdl Tan, who
will bring thefr winning product and meafeting plan all the way o Franee, (PHOTO JANIE KOH)

feet,” suid My Tay.

Which meant that they spent
countless hours consulting der-
matologists and a general practi-
tioner regarding the scientific as-
pects of their product. They also
visited Vichy counters to study
the brand's product range, and
surveyed 100 youths in a bid Lo
understand consumer needs.

While they cannal reveal
muech about their produet and
strategy as they want to keep it
under wraps until they present
it again in Paris, judges at vester-
day’s finals were impressed.

The team’s “original and in-
triguing” concept made them
stand oul from the other seven
finalists, said Mr Jean-Francois
Couve, managing director of
L'Oreal Singapore & Malaysia,
who was one of the judges.

The girls, however, have a

tough act to follow. Last year’s
team, which was also from
N1I§, won the international title
for their design of a new range
of Redken hair products for
men. In 2003, a team from Nan-
vang Technological University
won the top prize for developing
a hair care line tor Garnier.

Mr Couve thinks this year's
representatives may well win,
ton, The team had “a concept
that was original and viable
with a global perspective”.

The trio can also look for-
ward to the prospect of employ-
mentwith L'Oreal, which has re-
ernited six Singaporeans from
previous L'Oreal Brandstorms,

The competition is “the best
example” of L'Oreal’s focus on
reerniting fresh graduates to
stay ahead in Singapore’s com-
petitive job market, said Mr

Nicolas Pauthier, human re-
source director of L'Oreal
ASEAN,

This is good news for Ms Lia,
who graduated earlier this
month, Ms Tay and Ms Tan will
graduate next year.

“This is one of the jobs I'd re-
ally love to do,” said Ms Liu.
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L'Creal News Tuesday, May 17, 1008

NUS veam, The Plimacle, will represent Singapore ot the L Creal Anals in Pari

ALL SMILES: Mdm He Geok Choo (MF for West Coast GROC), Lydin Tay, Jemabn Lin,
Avrll Tan (The Phmmcle, NUS) and Mr Jean-Franceds Coree {mensging d@rector, LCreal
Singwpore nnd Salaysia).

Lydin Ty, Jenabm Liae sl Avril Ten could possibly look Toreand (o sn exciting carear ot bemity
gumnl, L'Cread, when they graduste from the hahiomal University of Smgapone

Cin May 14, they were crowned champeons of the Singapore leg of 1" Creal Bransdstorm, an ifer-
rabonnl madkding competition thal gives undergradustes o chane al becomang brand managers
fo rovainp an cxisting L Oreud prodwel. Thesr temm The Pomnscle. willrepresenl Singsprare in te
intermational fimals (o be held in Pans next month.

The= vear's competition features Vichy Capital Sobell, one of the pioneers in am-care echnology
and protecfion The participasts were tasked with ploying public heslth sdvocates, creating a
caograi g aimed af echicating leein and youmg adeltn about skin dnnage

“Thee ense study ivcluded o big chadlenge, nemely (e publhic leslhy componest. The Flenscle
deserved the titde &= they hid an b-gepth underdanding of Vidy Capital Saleil aed an origiel
and viable concepl with 2 global perepective, and more importanily, & call 1o action thil was
compelling to youthe” said Mr Jean-Francois Couve, mamaging director; L'Oveal Smgapore md
Malwywia

The lemne weie evalusied by a panel of ddistry judges, ind were fudged on o variety of Thetors,
il dingg colierence with beand values, morke analyss and creatiany

Fior the three riembers of (he winming (eam, the competlon was 3 ermbh course tnwha ¥ i like
to b e oot advocale Tor one of the bigees reenes m the business

“Inn Brmilstorrm, we had o go thrcagh the entive markeling procoss, [rom cresting o new produc,
b dewigning it bo pricing to seHing. Every detail is covered, right down to the text on e box, =0
it prepares i very weldl For the real mnaketing world™ sasd Ms Lydia Ty, one of the mvemibérs of
The: Primie

The coimipetition ales provided & chamce for participants to put thansdves on the shop window,
it thee nemmand competition i waed by L'Oveal (o inlem apot Ma Eliz T, 0 mvanber of Tesm Sin-
npore, e overnll wimner of Beasdstonm 2007, cumrently works o 8 misketing operulions eoecu-
tive o L' Cireal Asean, Kiehl's,

s & posashle coreer path for the members of The Prnacle, as dey “ve ticked all the right boxes
Tor My Nicolss Panhier, 1."Oreal Asean's huiman resource divect or

W look oul Tog insdividunks with & passion o e @ e hesuty business, vwith o good 1 for Hw
indtry mad culiure, a sose o advaniure, and rest consmmicalions and inierporsonal skibls ™
ke snid “The Pimmacle showessed these sinbutes, amd ihm b5 why they e represeniing Sinos-
pore at the imornational finaks in Pars"

Bat for mow, members of The Pamacle are gunnmg for the title of 1" Oreal Brandstonn Intoma-
thonal champion, Along with the bragisng rights, they will alen win 10,000 e (521 0400 for 2
trijy Lo attywhere i Bie weorhd mnd & hind ¢ hamprenshegs Llle for SEgapane,



